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Purpose of the Final Group Project: 
 
This assignment is designed to provide a realistic scenario for building a social media 
marketing strategy for an existing company. Each student will be partnered with 3-4 other 
students in the class for this assignment. Each group will use the content and knowledge 
gained from class sessions, textbooks, and available resources to develop a one-year 
strategy for a company.  
 
Instructions for the Assignment: 
  

1. The company chosen for this project by the group must be proposed via 
email and approved by the professor in accordance to the class schedule 
(i.e., February 27, 2012).   
 

2. Each group will type an Executive Summary about the company of choice that 
includes their keys elements like mission, vision, history, services/products 
provided, competitors, demographics of customers, current presence in the 
market, metrics for success, their current marketing strategy/infrastructure, 
strength of brand, etc. (4-5 pages) 
 

3. Each group will type a Social Media Assessment Summary of the company’s 
current presence online along with a SWOT analysis of their social media use, 
strategy, and metrics. Be sure to cite specific numbers, websites, platforms, 
and online examples to support your analysis. In addition, explain how the 
company’s social media strategy fits into their overall marketing strategy.     
(3-4 pages) 

  
4. Due to the field-based nature of the course, each group will interview an 

executive and/or employee from the company of choice to record their 
thoughts on social media and its role in their company’s development. This 
person chosen should be directly working in the areas of marketing and/or 
communications. Each group will ask 5 key questions (developed together in 
class) about social media and business during the interview and type up a 
transcript of the conversation. (2-3 pages) 

 
5. Each group will develop a Social Media Marketing Strategy for the company 

chosen that includes the following (10-12 pages total): 
 

a. Identification of the “Why, How, & What’s” behind the product or 
service. This will form the key message to be communicated to in their 
marketing strategy. (Examples will be given in class.) 



b. Identification of social media marketing objectives for the company 
that includes metrics for success as well as qualitative brand 
experiences hoped to be achieved (e.g., How many Twitter followers 
would be deemed successful and why? What would be considered a 
successful ROI? What brand attributes does the company want its 
customers to perceive when experiencing their product? What kinds of 
stories could arise from social media use from their customer-base?). 

c. Identification of key social media platforms that the company should 
engage along with the reasoning behind the group’s choices (e.g., Why 
choose Facebook over another platform? What do their competitors 
currently use? What would give this company a competitive edge in 
marketing and communications?). 

d. Identification of key roles within the company to achieve these 
objectives along with projected investments associated with them (e.g., 
staffing, time allocation, social media tools, training, etc.). 

e. Graphic development of charts that layout process, schedule, time 
commitment, and objectives for the company’s social media approach 
for each platform chosen (minimum of 3).  

f. Creation of social media viral campaign to boost brand loyalty. Be 
sure to provide an overview of the campaign, sample tweets, blog 
posts, Facebook fan page set up, etc. that communicates the unique 
messaging of the company and/or campaign. In your group’s opinion, 
what makes this campaign unique and effective? 

 
6. At the conclusion of the project, each member of the group will email the 

professor before Finals Week with a personal reflection of 2 key principles 
learned about social media as a result of this project. 

 
Final Project Sections Page Lengths % of Project Grade 
Executive Summary   4-5 pages 20 
Social Media Assessment Summary 3-4 pages 20 
Interview Transcript 2-3 pages 15 
Social Media Marketing Strategy 10-12 pages 40 
Personal Reflection 2 paragraphs 5 

 
7. Each section of paper will be graded using the following rubric: 

a. Content (e.g., overall understanding of subject, critical analysis, 
clarity, thought-flow, etc.) 

b. Organization (e.g., grammar, spelling, language, format, ability to 
follow instructions, etc.) 

c. Evidence of Research (e.g., documentation, identification of best 
practices, etc.) 

d. Practical Nature of the Work for Business  
 
 


